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This report presents the 2026 survey findings across membership experience, business challenges, member benefits, events, training, representation and international trade. 

It provides the CIUK members with a clear evidence base for understanding member priorities and expectations.      
     







Commercial Interiors UK Accredited Member Survey 2026

Member Results Summary
The 2026 Accredited Member Survey provides a snapshot of who our members are, how they experience CIUK membership, the challenges and opportunities affecting their businesses, and the support they value most.

Commercial Interiors UK leads a connected, influential and competitive commercial interiors sector by championing our Accredited Members and enabling them to grow through knowledge, relationships and opportunity.

Through Commercial Interiors UK accreditation, our members are Trusted Suppliers and global leaders in creating purposeful, high-performing and enduring commercial spaces.

Commercial Interiors UK empowers accredited commercial furnishing suppliers to drive growth across the industry. Every initiative we undertake is designed to support our accredited members’ businesses, supporting them to thrive and lead in a globally competitive marketplace.

About the 2026 Accredited Member Survey
The survey was undertaken to better understand how members engage with and value the current membership offer, alongside the opportunities, challenges and priorities affecting their businesses and the wider commercial interiors sector.

We received 67 responses from 173 members, representing a 38.7% response rate.

As the survey represents 38.7% of the total membership, the findings should be interpreted with some caution. Certain product categories, market sectors or business types may be more strongly represented among respondents than within the membership as a whole, meaning the results may not fully reflect the views or profile of all CIUK members.
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1. Membership Profile
The survey respondents represent businesses of very different sizes, sectors and product specialisms.

Annual Commercial Turnover
· £1–£3 million — 20.9%
· £50 million plus — 19.4%
· Less than £1 million — 14.9%

Respondents range from businesses with turnover below £1 million to organisations exceeding £50 million. Overall, 35.8% report turnover below £3 million, while 37.3% report turnover of £10 million or more.

Primary Market Sector
· Hospitality — 74.6%
· Workplace — 14.9%
· Care — 6.0%

Hospitality is the dominant primary market by a considerable margin, with Workplace the second-largest sector. The respondent base therefore has a strong Hospitality weighting.

Secondary Market Sector
· Leisure — 23.9%
· Care — 22.4%
· Hospitality — 22.4%

Secondary market activity is much more evenly spread, with Workplace, Cruise and Education also represented. This indicates that many members operate across several commercial interiors sectors.

Primary Product Category
· Furniture — 25.4%
· Fabric — 19.4%
· Carpet & Flooring — 13.4%

The product profile is broad, with Furniture the largest primary category, followed by Fabric and Carpet & Flooring. Wallcoverings & finishes, Bathroom Fittings, Lighting and other categories also contribute to the diversity of the membership.

Secondary Product Category
· Accessories — 14.9%
· Specialist — 10.4%
· Carpet & Flooring — 10.4%

Secondary product categories are widely distributed across the membership, with Services & Design and Outdoor also each accounting for 10.4%. This reinforces the breadth of products and services represented by CIUK members.












2. Membership Experience & Engagement
Overall, member sentiment is strong.

Membership satisfaction
Average 7.73/10 | 83.6% rated membership 7–10

	Satisfaction level
	Responses
	%

	High — 9–10
	20
	29.9%

	Moderate — 7–8
	36
	53.7%

	Lower — 4–6
	11
	16.4%


The most common satisfaction score was 8/10, selected by 22 respondents.

What members value most
The strongest positive theme was events, networking and industry connections, referenced by 47 respondents.

Other recurring strengths included:
· Design Insider, communications and industry information
· Credibility and accreditation
· Visibility and profile raising
· Industry community and representation
· Support from the CIUK team

Where members identified areas they would like to see improved, comments most often related to event cost and format, regional accessibility, direct commercial introductions, measurable outcomes and greater access to industry knowledge and insight.

Expectations and advocacy
	Measure
	Result

	Expectations met fully
	47.8%

	Expectations met partly
	47.8%

	Expectations not met
	4.5%

	Would recommend CIUK to peers
	95.5%

	Feel their opinions are valued
	91.0%



While almost all respondents said their expectations had been met at least partly, the equal split between fully met and partly met provides useful context for understanding where further value can be created.
A particularly strong result is that 64 of 67 respondents would recommend CIUK to their peers.

Communications and engagement
58 respondents gave an explicitly positive response about the frequency or quality of CIUK communications.

Members particularly referenced:
· Email newsletters and regular updates
· Design Insider
· Digital communications
· Stronger visibility and activity over the past three years

Among respondents able to compare CIUK with three years ago, feedback was predominantly positive, with improvements in communications, visibility, content, events and member engagement frequently mentioned.





3. Business Challenges & Growth Opportunities
Members are navigating significant commercial pressures while also identifying a broad range of opportunities for growth.

Current business challenges
	Rank
	Challenge
	Average rank

	1
	Supply chain issues
	2.85

	2
	Cost of energy
	3.09

	3
	Being outside of the EU
	3.97

	4
	Tariffs
	4.03

	5
	Labour costs
	4.43

	6
	Inflation
	4.55

	7
	Skills shortage
	6.49

	8
	Access to financial support
	7.22



Supply chain issues were ranked as the most significant challenge overall, with 26 respondents placing this issue first.

Where members see opportunity
The strongest areas of growth identified were:

· Additional commercial sectors — 28 respondents
· Hospitality and hotel-related growth — 26
· Export and international expansion — 18
· Product development, technology, innovation and sustainability — 14

Members referenced opportunities across Workplace, Care, BTR, Student Accommodation, Cruise and other markets alongside continued Hospitality growth.

How members would like CIUK to support growth
The strongest request was for direct introductions, networking and access to customers or decision-makers, referenced by 30 respondents.

Other recurring areas included:
· Sector-specific events and face-to-face engagement
· Industry knowledge, training and guidance
· Greater visibility and profile raising
· Export, policy and lobbying support

Members are looking for practical support that helps them connect with the market, understand industry change and access new commercial opportunities.













4. Member Benefits, Services & Support
The results show a clear concentration of value around Events, Design Insider and Accredited Membership.

Most-used membership benefits
	Benefit
	Responses
	%

	Events
	53
	79.1%

	Design Insider
	48
	71.6%

	Member communications
	23
	34.3%

	Accredited membership
	17
	25.4%

	Access to export markets
	6
	9.0%

	Member's Area
	3
	4.5%

	Training & Education
	2
	3.0%

	Job Vacancies page
	2
	3.0%



Events and Design Insider are the two most widely used benefits by a considerable margin.

Preferred benefits
Members ranked the top four benefits as:

1. Events/exhibitions — 2.2
2. Design Insider — 2.4
3. Accredited membership — 2.6
4. Member communications — 4.2

These first three benefits accounted for 64 of the 67 first-place rankings.

Design Insider
Average satisfaction: 7.91/10

Almost two-thirds of respondents (64.2%) rated Design Insider between 8 and 10, and no respondent rated it below 5.

Members identified opportunities for:
· Greater reach and audience engagement
· More proactive editorial collaboration
· Clearer information on how members can contribute
· Readership and performance data
· More accessible advertising and profile opportunities

Supplier Finder
Average satisfaction: 6.87/10

Supplier Finder received more mixed feedback. 41.8% rated it between 8 and 10, while 25.4% rated it at 5 or below.

The strongest requests were for:
· Greater visibility of traffic, enquiries and performance
· Improved search, filtering and category placement
· Greater promotion among designers and specifiers
· Stronger member profiles
· Greater awareness of how Supplier Finder is used

Training and support
	Training/support area
	% of respondents

	Sector-specific training
	44.8%

	Compliance/regulations
	43.3%

	Sustainability/carbon
	41.8%

	Sales/Business Development
	31.3%

	Digital marketing
	31.3%

	Marketing
	29.9%

	Leadership/Management
	22.4%



The strongest delivery preference was face-to-face training, followed by webinars and other in-person training formats.

Industry representation
95.5% of respondents consider it important that CIUK represents the industry in political and policy discussions.

Respondents particularly highlighted the importance of a collective industry voice, representation for smaller businesses, government policy and regulation, trade and tariffs, and the wider cost pressures affecting businesses.




































5. Events, Exhibitions & International Growth
Members show clear interest in focused, accessible events alongside strong international activity.

Preferred exhibition format
	Exhibition format
	Responses
	%

	One day
	20
	29.9%

	Sector specific
	15
	22.4%

	Regional
	13
	19.4%

	National
	9
	13.4%

	Two day
	6
	9.0%

	Product specific
	4
	6.0%



Together, one-day, sector-specific and regional formats accounted for 71.7% of responses.
Preferred event locations

The five most selected locations were:

	Location
	Responses
	%

	Manchester
	37
	55.2%

	London
	31
	46.3%

	Glasgow
	21
	31.3%

	Leeds
	17
	25.4%

	Birmingham
	17
	25.4%



The results indicate significant interest in event activity across a broad geographical spread.

Event sponsorship
44.8% of respondents said their organisation would be interested in sponsoring CIUK events.
Among those identifying barriers, cost and available budget was the strongest theme, referenced by 27 respondents. Other factors included clarity of sponsorship value, timing and internal approval processes.

National Conference
82.1% of respondents believe there is scope for a National Conference for the commercial interiors sector.
Among those who did not, the main concerns were differentiation from existing events, an already crowded calendar, cost and return on investment, and a preference for more focused networking.

International activity
85.1% of respondents currently export products.

	Current export market
	% of respondents answering

	European Union
	91.4%

	North America
	69.0%

	Asia
	55.2%

	MENA
	51.7%

	Oceania
	36.2%

	South America
	24.1%



The European Union remains the most widely served export market, followed by North America, Asia and MENA.

Export support
When asked how CIUK could best support international activity:

	Support
	Responses
	%

	Export opportunities
	44
	65.7%

	Lobbying government for financial support
	18
	26.9%

	Organising trade missions
	16
	23.9%

	Export training webinars
	9
	13.4%



The strongest requirement is clearly access to export opportunities, alongside support with international connections, trade missions, policy and financial barriers.

Closing Summary
The 2026 Accredited Member Survey presents a positive picture of CIUK membership, alongside clear areas where members would welcome further value.

Members report strong satisfaction, high levels of recommendation and confidence in CIUK’s industry role. Events, Design Insider and Accreditation remain central to the membership experience, while direct commercial connections, market insight, training, visibility and international opportunity emerge repeatedly across the survey.

The results also underline the diversity of CIUK’s membership and the commercial pressures members are navigating, from supply chains and energy costs to international trade and changing markets.

CIUK will use these findings to continue listening to members and ensure that its work remains closely connected to the needs, priorities and opportunities of the commercial interiors sector.
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